NITROUS COMPETITIONS

Sales Analysis & Ad Scheduling Report

m CORRECTED WITH ACTUAL TIMESTAMP DATA

Period: April 1 - May 6, 2026

Generated: 2026-05-06 04:39:49

m KEY METRICS

Metric

m TOP PEAK HOURS (When to Run Maximum Ads)

Time Orders Revenue % of Total Recommendation

8 PM (20:00) 2,239 £22,802 14.6% m ABSOLUTE PEAK

9 PM (21:00) 2,085 £23,649 13.6% m ABSOLUTE PEAK

7 PM (19:00) 1,773 £17,466 11.6% m YOU WERE RIGHT!

6 PM (18:00) 1,417 £14,018 9.3% m VERY HIGH

5 PM (17:00) 903 £10,646 5.9% m HIGH

m BEST DAYS TO RUN ADS
Day Orders Revenue % of Total Strategy

Sunday 5,956 £64,506 38.9% = MAX BUDGET
Monday 4,719 £47,606 30.8% a MAX BUDGET
Tuesday 3,681 £38,797 24.1% = HIGH BUDGET
Wed-Sat 944 £12,611 6.2% m MINIMAL SPEND




m AD SCHEDULING RECOMMENDATIONS

GOOGLE ADS (Search):

* Peak Hours (6 PM - 10 PM): +150% bid modifier (MAXIMUM SPEND)
« High Hours (3 PM - 6 PM): +80% bid modifier

* Midday (11 AM - 3 PM): +40% bid modifier

* Morning (8 AM - 11 AM): +20% bid modifier

* Night (10 PM - 8 AM): -50% bid modifier

FACEBOOK / INSTAGRAM (Conversion):

* Schedule: 5 PM - 11 PM (peak window)

* Peak (6 PM - 10 PM): MAXIMUM budget allocation
* Pre-Peak (5 PM - 6 PM): 80% of peak

« Post-Peak (10 PM - 11 PM): 60% of peak

« Best Days: Sunday-Tuesday (increase budget 40%)

TIKTOK (Product Ads):

* Schedule: 4 PM - 11 PM

* Peak (6 PM - 10 PM): TRIPLE budget
« Before/After Peak: Standard budget
« After 11 PM: Pause campaigns

GOOGLE SHOPPING:

* Peak (6 PM - 10 PM): +120% bid modifier
« Afternoon (3 PM - 6 PM): +60% bid modifier
* Morning: +20% bid modifier

m BUDGET ALLOCATION (£1,000/month)

Daily Distribution:

« Sunday: £389 (38.9%)

* Monday: £308 (30.8%)
* Tuesday: £241 (24.1%)
* Wed-Sat: £62 (6.2%)

Within Each Day (Hourly):

* 6 PM - 10 PM: 40% of daily budget (PEAK)
* 3 PM - 6 PM: 35% of daily budget

*11 AM - 3 PM: 20% of daily budget

* 8 AM - 11 AM: 4% of daily budget

* 10 PM - 8 AM: 1% of daily budget

m KEY INSIGHTS

® YOU WERE CORRECT: 7 PM is PEAK time (1,773 orders, 11.6% of sales)
m Evening Peak (6-10 PM): Drives 44.6% of ALL orders (6,514 orders)

m Sunday-Tuesday: Account for 93.8% of all sales (14,356 orders)

m Concentrate spending: 80% of budget on Sun-Tue evenings



m Morning & Wed-Fri: Minimal activity - reduce spend to 5%

ACTION ITEMS:

1. Set up Google Ads bid schedules with 6-10 PM peak

2. Create Facebook campaign schedules for 5 PM - 11 PM
3. Increase daily budgets on Sunday/Monday by 40%

4. Pause or minimize ads on Wednesday-Friday

5. Test bid adjustments weekly and optimize



